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The Automobile and Fashion Museum of Málaga would like you to enjoy a new way of viewing art. A journey 
along the three centuries of history housed within its exhibition halls by using the imagination and interpretation 
of its visitors.
In order to discover history, art, design, sustainability, innovation and culture, participants will have to activate their 
five senses.



of civilization

The development

The Automobile and Fashion Museum is ahead of its
time and that is what we want to show to future 
generations.

We are a museum that promotes awareness and that 
has a questioning attitude towards society and the world 
around us.



about nature

CONCERN 
From the beginning, we have been absolutely committed to the protection of nature. This concern 
is shown in our Alternative Energies room with models that are over a century old such as the
steam car from 1910, the Stanley Steamer  or the 1916 Milbum Electric. Both cars provide an
alternative to petrol. Wind-powered car models and three other prototypes came later: solar,
hydrogen and compressed air cars from the University of Bochum, Germany.

Everything is contained in exhibition halls full of symbolism and messages of hope, in order to 
raise awareness of the irreversible damage human beings can do to nature. This concept
is represented in the artwork The Rosengart; an abandoned vehicle in the middle of the
“countryside”, where it is once again flled with life, in the form of plants and animals that fully
cover its structure.



Animal
welfare

As a result of naturalistic thinking, the museum has adopted
a “pet friendly” attitude. Each Monday, visitors can access to
our facilities with their pets. This way, we became one of the first
museums in the world to allow animals into their facilities.

Our respect for animals can also be seen at the artwork “The 
Massacre of Innocents” whose intention is criticise the abusive 
animal murder performed by leather industries.

In the same vein, we can find “The World Travellers” a recognition 
of animals as our society basis.



Feminism

Throughout the entire exhibition, we  can find another
great change in social thinking: feminism.
Great designers such as Mariano Fortuny and his
Delphos gown were a symbol
of women’s liberation, being adopted by relevant
public fgures such as Peggy Guggenheim, Condé
Nast, the founder of Vogue or the Venetian Marchesa
Luisa Casati.
Another feminist reference is found in our 1920s room,
with the emancipation and liberation of women through
the 1922 Citroën, which was the frst model specifcally
made for them.



Wars

Dangers of the 
road

However, the history of humanity also has its bleak moments
and the World Wars are proof of it. The War Car, a 1954
Minerva and its passengers dressed with gas masks brought
from a battleground, gives us a vision of the horror and pain of
history.

The last work of art of the exhibition, the trilogy Crazy-Crash-
Chaos, reflects upon the risks of dangerous driving and invites
us to be conscious of the importance of road safety education.



Purpose Vision Values

To use art as an inspiring and educational tool.

To make the museum a space for fun and
educational activities.

To transform participants into active thinkers.

Increase the range of activities for educative
centres.

Create new cultural spaces.

Be an essential visit to understand the past.

Respecting the environment.

Sharing our values with every social group.

Generating spaces for cohabitation and 
diversity.



Develop the skills and abilities
of each student.

Improve their
knowledge.

Ensure students get the
essential learning to understand
the society in which they live.

Address special
educational needs.

Equip them with active tools.

The Automobile and Fashion Museum of Málaga’s educa-
tive programme syllabus is oriented towards the areas and
material established by the educational system, being a
support tool for teachers, given that it is designed to:

The programme is a social and educational resource that strengthens our 
visitors’ development and works with abilieties such as emotional intelligence, 
enviromental awareness and equality with a playful and instructive approach 
on its visits, activities and workshops. The museum is a platform from which 
we work towards inclusion and accessibility, opening our doors to the different 
educational, occupational or social centres, offering a symbiosis between the 
Museum and other spaces.



Activities
A way of seeing the history and evolution
of automobiles through its ten exhibit
halls, from Winner (the motorized horse
buggy) to the 2010 hydrogen prototype,
created exclusively for us.

It is a time travel, where automobiles
speak for themselves, inviting the student
to discover the secrets they hold, as well
as their amazing stories.



Activity
The automobile and Fashion Museum offers the 
group an activity based on enviromental education 
where students can implement everything they 
have learned along the visit.
They will be divided in groups to play a game where 
they will have to fit together the pieces of a puzzle 
related to cars and their energy as well as different  
enviromental tips.
Everything will be carried out by our Planet Girls 
and Planet Boys, special envoys at the museum 
whose mision is to explain kids, in a funny and 
dynamic way, the automobile history and our 
commitment with the enviroment.

ages 4 to 8

Second cycle of Pre-Primary

Second cycle of Primary 

At this early age, students are immersed in a period of
cognitive and sensorial changes, and to stimulate those
changes in a specifc space, is also to develop their
knowledge.
The group has the opportunity to discover the wide variety
of vehicles and their different sizes, shapes, designs and
features. It ends in a fnal activity where our students will
feel, think and learn during their visit to the Museum.

Objectives

• To watch and explore the social and cultural environment, developing 
interpretations to know and understand reality.

• To use oral language properly with the acquisition of new vocabulary 
from the Automobile and Fashion Museum.

• To acquire notions of environment respect and care.



Activity
Divided in groups, students will have to 
solve a number of riddles by placing on 
a magnetic board the right answers and 
present a solution to different enviromental 
problems.
Everything will be carried out by our Planet 
Girls and Planet Boys, special envoys at the 
museum whose mision is to explain kids in 
a funny and dynamic way, the automobile 
history interacting with kids and making 
them active participants.

A t this age, you can see a constant evolution in their
analytical and summarisation skills, as well as increased
knowledge and memory. It is an age when boys and girls
start to ask questions, and need a thorough response, as
they try to learn about everything that surrounds them, in a
world where diversity and technology take centre stage.
Here, The Automobile and Fashion Museum displays its
resources and works with students in order to cultivate
their ability to ask questions and fnd solutions through the
history of automobiles and fashion.

ages 9 to 12

cycle of Primary School

Second
and third

Objectives

• To know and appreciate values and rules of coexistence as well as 
being prepared for the active exercise of citizenship.

• To know and respect different cultures.

• To promote road education and respectful attitudes for traffic 
accidents prevention.

• To raise awareness among students of the need for a more 
sustainable society.



Activity
For Secondary school Students, the
Automobile and Fashion Museum offers 
a playful activity where they will have to 
solve a quiz in groups putting into practice 
everything they have learn during the visit.
The quiz is conducted by our Showman/
Showoman that, characterised as its role, 
will show students the museum interacting 
with them at the same time.

With this new educational project, we would like
secondary school students to learn how history evolves
along with society. Thus, all changes come from wild ideas
that end up becoming authentic and innovative inventions
that are used to this day in our community.
It is a way to learn outside the classroom with fun and
instructive activities that are age-appropriate and adapted
to their needs.

ages 12 to 16

sECONDARY
SCHOOL

Objectives

• To value and respect the gender differences and rights and 
opportunities between them.

• To develop basic skills in the use of information sources in order to 
hava critical sense.

• To know and respect the basic sides of one’s own and others’ culture 
and history, as well as artistic and cultural heritage.

• To understand the concept and principles for the implementation of 
sustainable development.



Activity
The Automobile and Fashion Museum uses 
a quiz as a learning tool of all the acquired 
knowledge.
A fun activity for young people where the 
group will have to apply everything they 
learned during the visit. This visit will be 
guided by our Showman/Showoman, a 
very special presenter who will explain the 
automobile and fashion history as a show, 
while he interacts with its public.

In this era of information and technology and communication through social 
networks, it  becomes even more difficult the interaction with our current 
world. In spite of this, we should not forget that society has evolved and 
reached this point thanks to the different events that have happened over 
human history.
In our Museum, we apply all the knowledge and
technology at our reach to reveal the history of the
vehicles and fashion that constitute the differently themed
spaces within the museum. In this way, we make our
visitors feel that they are living in the different time periods
as they make their way through the exhibitions.

ages 16 to 18

College 
Preparatory 
Students

Objectives

• To know and respect the automotive and fashion history at the end of 
the 19th, 20th and 21st centuries.

• To develop values to achieve a more sustainable society.



Activity

Throughout all the visit, the students will be able 
to know th simbiosis between the automobile and 
fashion . At the final activity, that is a quiz game, 
they will have to solve the different puzles that 
our Showman and Showoman presents. They are 
in charge of guiding them during the visit and 
capturing their attention in a dynamic and funny 
way.

A journey through the history of automobiles and fashion,
where both concepts are conceived as great works of art,
combined in perfect harmony within a unique and historic
space for Málaga, La Tabacalera (the old tobacco factory).
Visitors can appreciate the evolution of automobiles from
the end of the nineteenth century to the beginning of
the twenty-frst century, divided in ten thematic spaces
in chronological order, in which we explain the context
of every period and humankind’s continued quest for
perfection.
As to fashion, visitors will love our dresses, created by the
best designers in the world, exhibited in different spaces,
and where we also show accessories such as vintage
hats, designer dresses, or suitcases from the same time
period.

University

Vocational Training

Objectives

• To know and respect the automotive and fashion history at the end of 
the 19th, 20th and 21st centuries.

• To develop values to achieve a more sustainable society.



Understanding the context, the history,
and the era of the vehicle is not
comparable to knowing what is inside;
opening up its bonnet and unveiling the
secrets each vehicle holds depending
on its age or construction date. Knowing
what makes it work, or the technical
details that each engineer added to their
masterpiece. This is a more specialised
visit, where our technical guides will
explain the vehicle and its motor in detail.

Technical Visits
Activities



Vocational Trai- Vocational Training in Engineering

Mechanic Automotive Degree

(Second year)



It is diffcult for us to understand the evolution
of automobiles without looking into the
great changes that occurred in fashion. This
transformation was defned by great artists
and Haute Couture designers that added
value to their work and changed the way their
contemporaries dressed at their whim, only
using needles and thread.
A collection of over 150 haute couture
dresses created by national or international
artists such as Balenciaga, Mariano Fortuny,
John Galliano, or Alexander McQueen... In
a perfect combination of automobiles and
fashion.

Fashion Visits
Activities



Student Visit to The Automobile and
Fashion Museum of Málaga + Activity

Student visit to the Automobile and Fashion 
Museum + Activity +  Bioparc entrance

4 € per student 13 € per student€ €

Rates



Technical Visit to The Automobile
and Fashion Museum of Málaga

Fashion Visit to The Automobile and
Fashion Museum of Málaga

6 € per student 6 € per student€ €

Rates



In order to book a guided tour, please contact
us through the following channels:

We recommend you to book guided visits with one month’s notice.
In case of cancellation or modifcation, you MUST communicate the
change via email.

Entry is free for group leaders and teachers.
Groups must be a minimum of 15 students.
The duration of the visit is approximately an hour and a
half.

Visiting times

Conditions

Monday to Friday
from 10.00 am to 5.00 pm

951 13 70 01

reservas@museoautomovilmalaga.com



Edificio Tabacalera 
Avda. Sor Teresa Prat, 15

29003 Málaga

(+34) 951 13 70 01

www.museoautomovilmalaga.com
info@museoautomovilmalaga.com


